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Madison Whajne reflects on clothes and music at 
her store, Mad Gypsy (Page 7)
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I started Sec-
ond Life with
some expecta-
tions in mind.  I
knew I was get-
ting into an area
that was huge –

the origins, uses and varieties of second-
hand goods are endless.  I also knew that
I would end up meeting some real charac-
ters in the course of putting this little
magazine together.  People who shop
secondhand are a committed and quirky
bunch, and those that run the places those
secondhand shoppers shop are even
quirkier.  You'd have to be quirky to
think you can make a living doing some-
thing as crazy as selling used stuff to peo-
ple (or writing, come to think of it).

What I didn't expect was to find a net-
work of people running what amounts to
a gift-based economy.  Freecycling (story
on page 5) is taking off in this city and
around the world.  Just in the course of
researching that story, I managed to get
rid of some old video games and acquire
some bowling equipment quickly, easily,
and freely.

A new regular feature makes its debut
in this issue as well.  The “Shop Talk”
column will feature interviews with some
of the afore-mentioned quirky shop own-
ers in this city.  We start off with an inter-
view by Ravi Persaud with Madisyn
Whajne, owner of Mad Gypsy in Ronces-
valles Village (story on page 7).
Madisyn combines her love of old
clothes, music and art to create a unique
blend of style and substance.  Read the
story, then drop in and say “hello.”

For those compulsive do-it-yourselfers

out there, Michelle Webb shares some of
her experiences with the refurbishing bug
(story on page 3).  It appears to run in her
family.

Writer, photographer and makeup
artist Kristi McLellan is the subject of
this issue's “Fashion Finds” section (story
on page 9).  She's a long-time second-
hand shopper who makes sure to seek out
the local Goodwill or Salvation Army
store when she moves to a new city.  She
also contributed a “Re:Visited” review
(page 11), which will hopefully be the
first of many articles she writes for this
publication.

And you regular readers out there will
be happy to know that Eli Schuster has
been shopping for music at Goodwill
again and has reviewed a couple of gems
in “Re:Visited.”  You won't want to miss
these blasts from the past.

I would also like to announce that Sec-
ond Life now has an online presence!  A
Yahoo! Group (http://ca.groups.yahoo.
com/group/second-life) has been set up
where you can download back issues and
be kept up-to-date with what's going on
with the magazine. Email second-life-
subscribe@yahoogroups.ca or go to the
site to sign up.  I'm also trying to think of
other ways to use the group to make it
fun and informative, so if anyone has any
ideas, feel free to email them to second-
life@rogers.com. 

As usual, reviews, stories, anecdotes,
cartoons and letters are welcome and en-
couraged.  Send them in!  Our writers
and readers alike are always interested in
your thoughts on living the secondhand
lifestyle.

- David J. Widmann
f
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“ Desperation Decoration.”  That is
what my mother called it when she
slammed on the brakes in front of the
house with the tan sofa sitting on the
porch.  A piece of lined paper taped to
the vinyl listed a selling price of twenty
dollars.  Mom talked them down to ten
and arranged pick-up later that week.  At
the time, we could not afford to do other-
wise.  Mom would tell you that she
dreamt of
buying ev-
erything
new, but I
don’t believe
her.  Grow-
ing up, Mom
made it so
much fun to
refurbish
things that
she produced
not only fab-
ulous and
original fur-
niture, she
also raised a “ fabulous and original,”  rad-
ically anti-consumerist daughter.

Of course I was addicted.  I was an ap-
prentice to a master!  In my opinion,
Mom’s best deal was two tub chairs that
she bought at a yard sale.  Those babies
got redone twice in fifteen years. Once
with a barely large enough piece of rem-
nant fabric that looked fabulous, and then
with some really funky, chunky, tassels
she took off an vintage bed spread. Then,
after gracing her stylish and eclectic liv-

ing room for a decade and a half, she sold
them in her own yard sale!

I always had the bug.  However, my
first solo prize piece was a fake steamer
trunk I pulled out of the trash.  It was
wood and covered with cardboard that
was supposed to look like leather.  The
trunk went through many transforma-
tions, but I settled on perfection when a
friend gave me a map calendar for Christ-

mas one
year.  He
joked that his
next gift
from me
would be
wrapped in
maps (my re-
use-it reputa-
tion is a great
punchline at
parties).
Waste those
maps on
wrapping
presents…

sacrilege!  Those beautiful maps now
cover my masterpiece of a coffee table.  

In my process of becoming a refurbish-
a-holic, there have been failures.  Yes,
they were dark moments. For instance, I
would never recommend making a
wardrobe out a fiber-board T.V. cabinet.
Actually, stay away from fiber board
whenever possible.  What would I recom-
mend? Try to find pieces that are older,
sturdier, that will last and take some
abuse whilst you figure out the best wayx

T
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Michelle shows off her refurbished trunk-turned-coffee table
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to fix them.  If you need to, try re-stabi-
lizing old cabinets with the metal cross
pieces you can buy at Ikea.  (You know,
those funny, screw on, metal X’ s they sell
for the really cheap shelving.)  I would
also urge burgeoning refurbishers not to
over-explain or apologize for unfinished
pieces in your home.  Refurbishing is a
true craft.  The process is as valuable as
the product.  Stand proud beside your
work in progress.

My final advice: do not save too many
pieces of furniture that you will “ some-
day get to.”  Try to limit it to three.  It is
easy to have nothing but unfinished (or
even un-started) pieces in your home…
and that can just be depressing.

Michelle Webb is a mother, artist, en-
vironmentalist and patient advocate liv-
ing in Davenport Village with a
menagerie that includes her daughter
and husband.  Together they are working
to refurbish their old home with lots of
old stuff.
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It started in Tucson, Arizona in May of
2003 as a way to stop pristine desert land
from becoming landfill.  In a year and a
half, it has spread to over 1600 cities in
30 countries.

The Freecycle Network (http://www.
freecycle.org) is a place where hundreds
of thousands of people connect to get
what they have to the people who need it.

Here's how it works: let's say you've
got something you don't need, perhaps a
broken VCR.  You've decided that rather
than going through the hassle of fixing it,
you're just going to get rid of it.  Instead
of pitching it in the trash, you offer it up
on your local Freecycle list.  Someone
else on the list sees your offer, figures
they can put your old  VCR to some use,
and arranges a pickup.  It's that simple.

The Toronto Freecycle list (http://
groups.yahoo.com/group/freecycleto)
started in November of 2003.  Since then,
the list has grown to over 1900 members
offering items from kitchen utensils to
building materials.

“ I think perhaps the strangest item was
a pile of dirt,”  says Andrew Beatty, mod-
erator of the local Freecycle group.
“ Someone had a pile of dirt up for offer,
and it was taken.  On the Toronto site,
items have ranged from the mundane,
such as ink cartridges, books and maga-
zines, to the amazing, like washers, dry-
ers, stoves and televisions.  Someone was
also looking for a rubber stopper for a
piggy bank.  I thought that was amusing.”

Beatty first heard about Freecycling
while working in South Korea.

“ Salon.com wrote a fantastic article

about this movement, and I found the
idea so fascinating that I researched it
further,” he says.

Beatty says he was surprised to find
that, when he looked into it, there was no
Toronto node of this worldwide network.

“ After looking at the main Freecycling
site, I noticed that there were a few other
Canadian cities with several members,
but no one had opened a Toronto chapter.
I decided that the biggest city in Canada
certainly should be involved in such a
worthy and simple idea.  If nobody else
was going to do it, I certainly could.”

“ Freecycle is faster and less work than
a garage sale,” Kathie Weiss-Lefebvre,
an ardent Freecycler, says.  “You don't
get any cash for your efforts, just the joy
of seeing the new owner take away the
item with thanks.

“ It is about the fluidity of ownership of
so many objects in our lives,” she contin -
ues.  “Our needs change, interests
change, children grow, households
change location and composition.  Our
possessions change with these changes.”

Weiss-Lefebvre also enjoys the ease of
Freecycling over other methods for get-
ting rid of unwanted stuff.

“ Selling things and finding places to
donate things takes time, space, and ex-
pertise that not everyone has,” she ex -
plains.  “Freecycle is less anonymous
than selling used goods on consignment
or donating used goods to a charitable or-
ganization that either sells or gives the
item to someone in need of  it.  Barter is
less anonymous, but has limitations.”

“ Reusing items is one of the most ef-�
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fective ways to help the environment,”
Beatty says.  “ Not only does it keep
waste out of landfills, but it also lessens
the impact of mass consumption and
commercialization that are byproducts of
our society.

“ The interpersonal aspect of the move-
ment, especially in larger urban areas like
Toronto, is as beneficial as the environ-
mental aspects,”  Beatty continues.  “ It
gives strangers a chance to meet, touch
each others lives, and basically generate
goodwill and friendliness.  We see thou-
sands of people every day in Toronto, but
probably we do not get a chance to con-
nect with many of them positively.”

Adding to the social aspect of Freecy-
cling is a monthly meet-up (http://freecy-
cle.meetup.com/15) that lets group mem-
bers chat face-to-face with people who
would otherwise be names on an email
list.

Beatty points out that it's not just indi-
viduals who benefit from the act of Free-
cycling.  Non-profit organizations also
use the network to find things they need
to keep going.

“ There are actually a few different ani-
mal shelters that are members of the
group.  I have seen a few postings from
them requesting items.  Freecyclers are
usually asked to offer items to charities
first, although no one is required to do
this.  It is just a general guideline.”

New members with a variety of differ-
ent items and needs join Toronto Freecy-
cle every day.  Whether you need a new
set of shelves for the garage or you've in-
herited some canning jars you'll never
use, sooner or later you'll find someone
who has what you need or needs what
you have.

- David J. Widmann
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Roncesvalles Village is host to a vari-
ety of diverse cultures and traditions
which are reflected by the many markets
and boutique shops found along Ronces-
valles Avenue.  From corner to corner
there is a sense of history and timeless-
ness, which make this the perfect home
for the vintage apparel of Mad Gypsy
(405 Roncess-
valles Ave).

Although Mad
Gypsy opened its
doors only one
year ago, one look
at their tasteful se-
lection of vintage
clothing, awesome
rarities and design-
er items, will in-
spire the imagina-
tion through a nos-
talgic time warp,
and make you feel
as if Mad Gypsy
has, somehow, al-
ways been there.

Between ar-
ranging her fall
line, assisting cus-
tomers, hand steaming new arrivals and
sipping on her Chai Latte, Madisyn Wha-
jne (Owner of Mad Gypsy) sat down with
Second Life to talk shop.  

“ I get to wake up everyday and play
store!”  she says exuberantly.  Madisyn's
love for playing dress-up as a child, and
finding the “ perfect item”  later in life led
her to become the buyer and supplier for
many vintage stores such as Urban Out-
fitters and other vintage outlets through-

out Philadelphia, Chicago and Vermont,
including Greener Pastures where her eye
for fashion won them an award for Best
Vintage Clothing Store.

Born near Kirkland Lake and now a
resident of Roncesvalles Village, it was a
natural development for Madisyn to be
the proprietor of her own store in the

heart of the neigh-
bourhood that she
loves.  “ I gravitat-
ed here like so
many others,”  she
says.  “ There are
many independent
Canadian retailers.
It's a like-minded
community, with
style and a great
music scene.”

For Madisyn, it's
all related.  The
musical instru-
ments that adorn
the walls and cor-
ners of Mad Gypsy
aren't for sale, or
merely for decora-
tion; they are used

by her band Northern Lowrise.
“ We also rehearse here, after hours.”

says Madisyn.  “I wanted Mad Gypsy to
be a meeting place and not just a store.
In addition to the vintage clothing, it's a
place for local designers to showcase
their work.  We also carry a few indepen-
dent CD's from local artists, and hand-
made jewelery, bracelets... everything is
handpicked.”

Local artists are also showcased on the
�
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walls.  Two painted pieces were created
specifically for Mad Gypsy by Kari
Minchin, which add to the warm, cozy,
eclectic and charming atmosphere of the
store, filling it with the vibrancy of cre-
ativity.

For Madisyn, the key elements to the
success of Mad Gypsy are quality rare
and unique apparel at affordable prices,
service and atmosphere.  "I love what I
do.  I'm passionate about it and we offer
really good service,” says Madisyn.  “My
favourite things are picking the clothes
and doing the displays, but I get the most
gratification when customers find that
piece.”  

Those pieces include vintage t-shirts
ranging from $9 to $15, dresses from $10
to $140, jeans from $19 to $34, pants
from $14 to $24, sweaters from $9 to
$29, jackets from $15 to $120, hats from
$5 to $30, and men's shirt's from $9 to
$20 (prices based on fall selection items).

“ We always have a sale rack and bar-
gain-bins too,” says Madisyn.

“ Most of our selection is from private
collections and organizations from all
over the world.”  Madisyn's personal
favourite piece came from a private col-
lection; it was a red satin dress circa
1940, which sold for $139.  

Madisyn would consider expanding
Mad Gypsy to sister locations, but for
now she is content to have the store run
self-sufficiently, as she finds the time for
her other true passion: making music.  

Mad Gypsy celebrates its 1 year an-
niversary on November 6th, 2004 at Gate
403 (403 Roncesvalles, directly beside
Mad Gypsy).  “We're celebrating next
door.  My band Northern Lowrise is play-
ing, and who knows, I may even open up
the shop afterwards for a late-night shop-
ping extravaganza!" 

- Story and photos by Ravi Persaud
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“ You have to get the shoes in
the shot,”  says Kristi McLellan as
she poses for a photograph.
“ They're my treasure.”

The chunky black-and-white
leather shoes were six dollars at a
local Goodwill.  Kristi – a writer,
photographer and makeup artist
for film and television – describes
herself as an “ old-school vintage
shopper.”   Although she will
shop secondhand in some trendier
shops, she prefers the chaos that
can be found at the lower end of
the spectrum.

“ I would much rather spend
three hours digging through
disgusting racks of clothing at
Salvation Army than spend five
minutes at a store in Kensington
picking out a shirt,”  she says.
“ It's more fun.”

There are other aspects of
secondhand shopping that Kristi
enjoys.

“ Part of it is buying
secondhand stuff, but I really like
taking it home and altering it
myself,”  Kristi explains.  “ I'm
domestic that way.  I like to sew.
I bought a dress on eBay that I
fixed.  I shortened it, fixed the
sleeves, and took it in a couple of
inches because it was this giant,
tent-sized dress.  I think it's a late-
50s sort of dress, and it's just
adorable.”

Kristi does confess to being a
bit of an eBay junkie.  At the time

<
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of this interview, she was waiting for a
couple of items to arrive in the mail, and
was bidding on several others.  Even her
watch was purchased online.

“ The watch originally came with a
giant, ugly metal face on it, which I
hated,”  she says.  “ I put an old digital
watch face on it, because it's easier to tell
time.”

Kristi started secondhand shopping
while growing up in North Bay.

“ My friend and I, whenever we were in
a really bad mood, we went to this
secondhand store on Main Street that
sold 80s prom dresses.  We'd go to the
store, and we'd laugh ourselves sick at the
creations they had in this place.  Then we
started going to check out other second-
hand places, then figured out there was
good stuff in there if you take the time to
look.

“ Since then, I've lived all over the
place.  I always manage to find a
Salvation Army or Goodwill anywhere.”

Currently, Kristi wants to do a little
more work on her “domestic” side.

“ What I'm looking for now is just
vintage fabric by itself, not made into
anything.  Just bolts of fabric from that
time.  I have all these patterns that I
bought at a church secondhand store, and
I got all these vintage patterns of cute
little things that nobody makes anymore.
I'm looking for material from the 40s and
50s to make that stuff.  I'm really looking
for a nice cherry print, white with
cherries on it.”

To contact Kristi and find out more
about her makeup and effects work,
check out
www.geocities.com/insomniamakeupfx 

- David J. Widmann
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	712
Shonen Knife
Rockville, 1991
Purchased@CD Replay (Bloor &
Bathurst)

You’ve seen them: those little bins
with bright orange “ $4.99!!!”  signs that
haunt every used music store.  You paw
feverishly through them, hoping to find a
treasure among the discarded Bon Jovi
and Dance Mix ’94 discs.  When you do,
it’ s the happiest day of your life.  Or at
least, it’ s pretty cool.

In such a bin at CD Replay on Bloor
Street West, I found my long searched-
for treasure: Shonen Knife’ s 712.

Shonen Knife consists of Naoko Ya-
mano (vocals, guitar), Michie Nakatani
(bass/vocal) and Atsuko Yamano
(drums).  Formed in 1981, legend goes
that these three office workers from Osa-
ka, Japan, were sick of their boring jobs
and decided to start a band.  23 years and
15 albums later, they are still a cult
favourite.

712 is their fourth disc, and is the
probably their most well-known album to
North Americans.  At the time, the band
was touring in Japan with bands such as
Fugazi and the burgeoning Nirvana.  Re-
leased in 1991, the album features 15
tracks of Japanese alterna-pop sweetness.

The album as a whole is extremely
eclectic.  The second track, “ Lazybone” ,
is an upbeat plea for good times, less
work and more play.  The guitar solo is
endearing. 

They move onto an amusing, but very

matter-of-fact, song about food poison-
ing, entitled “Blue Oyster Cult,” and
lament about the difficulty of weight loss
on “Diet Run.”

A version of the Beatles’  “ Rain”  stays
fairly true to the original, especially in the
drums riffs, and a cover of John Lennon’s
“The Luck of the Irish” sounds whimsical
with a Japanese accent.  They go from
dreamy mellow tunes, like “Fruit Loop
Dreams,” to the rapid-fire powerpop of
“White Flag.”

712 comes across as an unpretentious
and honest record about having fun even
in the midst of banality.  This is a band
that can make getting paralytic shellfish
poisoning sound like a fantastic time.

-Kristi McLellan

	Kermit Unpigged
The Muppets with George Benson,
Ozzy Osbourne, Jimmy Buffet, Linda
Ronstadt
Jim Henson Records, 1994
Purchased@Goodwill, Mississauga
(Dundas & Dixie)

Have you ever dreamed of hearing
Miss Piggy perform a duet with Ozzy Os-
bourne? Well, Kermit Unpigged is just
the ticket. The album features a recording
of “Born to Be Wild” by the Prince of
Darkness and the Divine Swine that has
to be heard to be believed.  I nearly bust-
ed a gut laughing when Ozzy screams: “I
loves ya, Miss Piggy! I loves ya, baby!”
He later asks her for a kiss.  Priceless.

Kermit Unpigged was a 1994 (mean-
ing post-Jim Henson) collection of songs
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performed by various Muppets and most-
ly over-the-hill artists such as George
Benson (his version of “ On Broadway”
with Clifford and the Rhythm Rats isn't
bad), Linda Ronstadt, and Jimmy Buffet
(skip over his rendition of “ Mr. Space-
man”  – it's crap). The album was basical-
ly hit-and-miss (mostly miss), but I didn't
mind paying $.50 for a few good laughs,
including a surprisingly funny take on the
Fine Young Cannibals song “ She Drives
Me Crazy”  with Kermit the Frog and
Miss Piggy.

- Eli Schuster

9 Arcade Classics
Sega Genesis
Sega
9 William's Arcade's Greatest Hits
Sega Genesis
William's Entertainment, Inc.
Purchased@eBay

There is a right way and a wrong way
to port vintage arcade games to home
consoles.  Sega's Arcade Classics is a
textbook example of the wrong way.

The first mistake: packaging Cen-
tipede, Missile Command and Pong on
the same cartridge.  The first two games
were made for trackball controls, the last
for paddles.  All were fast-paced games
relying on speed and skill in their original
incarnations.  To make up for the tactile
limitations of the Genesis' control pads,
the games have been turned into slow,
plodding shadows of their former selves.
Missile Command suffers the most from
this ailment.  It's tough enough to get a
bead on the missiles dropping from the
sky, never mind the satellites and planes
that glide across the screen periodically.
And Pong is virtually impossible, as the
ball speeds up but the paddle is stuck on

low speed.
The second – and even more unforgiv-

able – mistake the developers of this car-
tridge made was packaging cheap knock-
offs of the arcade games named on the la-
bel.  How (and why) anybody could cre-
ate a version of Centipede that has worse
graphics and sound than the 80s stalwart
is beyond me.

On the flip side, William's Arcade's
Greatest Hits is a piece of classic gaming
sweetness.  Wrap your TV in a big wood-
en box, and you'll feel like asking your
dad for your allowance money in quarters
again.

There are five games on this cart: De-
fender, Defender II (aka Stargate, back in
the day), Robotron 2084, Sinistar (a game
I have absolutely no recollection of) and,
my personal favourite, Joust.  The com-
pany that released this cartridge was the
same one that made the games in the first
place.  These aren't imitations.  Every
alien ship, every robot, every flap of ev-
ery flying ostrich's wing is the real thing.

I guess the lesson for classic gaming
junkies like me is to look for the same
company logo on the cartridge that was
on the machines that haunted the shop-
ping malls of our youth.

Now if you'll excuse me, I have a
pterodactyl to kill on the next survival
round.

- David J. Widmann

	German Beer-Drinking Music
Various Artists
Capitol Records, 1956
Purchased@Goodwill, Mississauga
(Dundas & Dixie)

Prosit! I can't think of a better album to
enjoy over a six-pack (or more!) of dark,
smoky Oktoberfest lager from Toronto's
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own Amsterdam Brewery. GBDM is a
1950s collection of authentic, upbeat
German-language tavern songs from the
Munich Hofbrauhaus, including: “ Wat-
schentanz,”  “ Munchner Humor,”  “ Erg-
lander Polka,”  “ Picknick Im Isartal,”  and
a few more.  Come on, how could you
turn down an evening of Alfons Bauer,
his zither and orchestra, or Otto Storr and
his Comedien Quartett?  I don't think you
can.

I couldn't understand the lyrics, but
who cares?  It's the perfect mood music
for quaffing a few alcoholic beverages
with your buddies. I played this sucker at
a buddy's party a few years ago, and
within minutes the bunch of us were wav-
ing our tankards of brew in the air. As the
album jacket makes clear: “ You don't
have to know the language.  A stein of
Lowenbrau – or Budweiser – suffices.”

- Eli Schuster

�Rock My World
Alliance Atlantis, 2003
Purchased@Blockbuster (Bloor & Duf-
ferin)

I've been on  a rock-and-roll-movie
kick lately.  When I saw this movie that
was plugged as being “ in the same vein
as Almost Famous and Spinal Tap” in the
$4.99 previously-viewed bin, I couldn't
resist.

I should have resisted.  How dare they
invoke the name of Tap to promote this
film?

I'd like to think that legendary actor
Peter O'Toole took the role in this movie
because he saw something he found
charming in the script and not because he
was as desperately strapped for cash as
the character he portrays.  The stodgy

lawyer who rents out his home to a bunch
of hoodlum American musicians really
isn't all that bad.  It's society that made
him what he is.  The fun-loving band –
featuring Alicia Silverstone stylishly
wearing a bass guitar – is just what he
needs to loosen him up a little.

And the clichés just keep on coming.
O'Toole's character and his wife plan on
having outside servants come in to take
care of the band but, lo and behold, cir-
cumstances dictate that they must act as
servants themselves.  Now there's a dou-
ble-ended fish-out-of water routine going
as the band checks out its swanky new
digs and the former-socialite couple in-
eptly tries to pick up after their rambunc-
tious guests.  Throw in a bumbling,
weasely record exec trying to get the
band to sign a contract that will leave the
band indebted to the label forever (“what
the large print giveth, the small print
taketh away”) and you've got... well, not
much.

Good rock movies don't shy away from
clichés.  They take them and turn them on
their heads.  Spinal Tap's bad luck with
drummers, the over-the-top posturing in
Rock Star, the tour-van arguing in Hard
Core Logo, all of these are memorable
because something ridiculous is made
even more ridiculous by the performers,
yet are still so deeply rooted in reality
that one can't help but recognize them.
Rock My World takes a half-dozen fami-
ly-movie character clichés and does abso-
lutely nothing with them.  Performances
are flat, the plot isn't all that engaging
when there seems to be one at all, and
there's still the matter of the Mini driver
who speeds across town to throw a news-
paper at the manor house.  Did that have
anything to do with anything?

-David J. Widmann
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market research.
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